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Under the background of new and old kinetic energy conversion,
research on the integration and innovation of culture and packaging
industry

Under the background of new and old kinetic energy conversion, 
based on the traditional culture and the outer packaging industry, 
with the modern design concept, digital art techniques to design 
a combination of traditional culture and modern packaging 
packaging forms, to achieve innovative finished product design. 
And through the use of internet thinking to achieve the extension 
of traditional culture and the transformation of commercial value, 
effectively promote the upgrading of the level of traditional 
industries. 

Keywords: Culture; Packaging Industry; Integration; Innovation

Lei Yu1, Hongli Wang1, Qingzhi Liu1*, Chenwei Meng1

1Shandong University of Science and Technology, Taian 271000, China.

ABSTRACT

https://escipub.com/american-journal-of-educational-research-and-reviews/                    1



Lei Yu. et al.,AJERR, 2019; 4:51 

             AJERR: https://escipub.com/american-journal-of-educational-research-and-reviews/                2 

1. Introduction 

At present, the Chinese economy is transform- 

ing old drivers into new ones, exploring and cul- 

tivating new ones to promote sustainable eco- 

nomic development and stimulate the re-devel- 

opment of the economy. Today's green packa- 

ging industry is facing a big challenge in the 

sustainable development,[1] as a strategic eme- 

rging industry, the cultural industry in China in 

nearly a decade of growth speed, viscosity, 

industry linkage development characteristics, 

and collaborative innovation advantage, more 

and more highlights the value and significance 

in the economic development, especially in 

promoting the industry integration, cultural ind- 

ustry in the global cultural economy struggles 

and realize social inclusive development, etc., it 

also plays an important role in promoting the 

formation of a new dynamic system. 

On the basis of traditional culture, it innovates 

in the design concept, aesthetic view, express- 

ion technology, visual form, material media and 

other aspects of product packaging, and desig- 

ns a packaging form that integrates traditional 

culture and modern packaging.[2] The design 

not only meets the needs of practicality, memo- 

rial and collection, but also realizes the extens- 

ion of traditional culture and the transformation 

of commercial value by combining the two-dim- 

ensional code and applet of WeChat. 

2. Redesign the outer packaging 

In terms of outer package design, the following 

two forms are proposed: 

The first is in the form of a bookmark or post- 

card with the knowledge of the local tourist 

attraction or spots on the printing on the book- 

marks or postcards, and puts behind with the 

two-dimensional code ,which can help users to 

find information about regional representative 

scenic spots knowledge introduction to spread 

Chinese culture, On the one hand it's easy to 

carry, the other side can make the packaging 

recycling, in line with the concept of green 

environmental protection.[3] As a carrier, book- 

marks and postcards can hold a variety of emo- 

tions and also serve as collections. Long-term 

cultural influence can make consumers have 

general psychological cognition of a certain 

region. By using the premade bookmark or 

postcard on the outer package, it further resha- 

pes consumers' cognition of culture and deep- 

ens their understanding of culture, so as to rea- 

lize the communication of culture.[4] 

Another kind of product is to realize the secon- 

dary utilization of outer packaging through 

special design. The two-dimensional code on 

the outer packaging guides users to deeply 

participate in the interaction, so as to obtain 

effective commercial links and realize cultural 

commercial purposes. Make full use of the 

original design basis of the outer package in 

this kind of design, and design the articles that 

can be used again in advance in the original 

design, such as the pen container, pen holder, 

picture frame and other articles with high 

utilization rate and relatively frequent contact in 

people's daily life. On this basis, the information 

is loaded, the two-dimensional code is sprayed 

at the appropriate position of various products, 

and the scanning reward is used to guide users 

to pay attention to applet of WeChat, so as to 

complete the link of the follow-up work. In the 

WeChat applet, there are not only contents 

pushing of cultural information, but also inform- 

ation related to tourism resources. At the same 

time, it will lead users' visit to the sales of cul- 

tural products, so as to achieve the purpose of 

promoting cultural communication and cultural 

business transformation. 

3. Key points in design and implementation 
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Under the background of new and old kinetic 

energy conversion, the design integrates the 

culture and related industries with the external 

packaging industry, makes use of innovation to 

enhance the attraction and competitiveness of 

products, and enhances the breadth and depth 

of cultural communication, which will promote 

the formation of a new dynamic system.  

3.1 Explore and promote the integration of 

cultural industry and packaging industry 

A postcard or bookmark designed as part of a 

product's packaging can be recycled as part of 

a green concept. The external packaging is 

used as the carrier of postcards or bookmarks 

to deliver the content, and the collection on 

postcards or bookmarks becomes the cultural 

integration, and the two interact with each other, 

so as to enhance the cultural communication 

value of the project. 

Under the background of knowledge economy, 

the cultural industry has broad space to serve 

the economic field and diversified industries to 

serve the consumption field. In the evolution 

process of cultural industry and national eco- 

nomy from parallel to integration, the cultural 

industry naturally penetrates into different indu- 

stries in a comprehensive and in-depth way. 

The innovation of packaging outside the design 

highlights the characteristics of knowledge and 

creativity as the main resources and core 

assets through integration, which promotes the 

industrial innovation, integration, sprawl and 

even fission, and to a certain extent promotes 

the cross-border upgrading in the economic 

field and the iterative transformation of econ- 

omic power. Based on the transformation of 

traditional industries and corresponding new 

models, new formats and new economy based 

on "Internet +", the design has good 

practicability. 

3.2 Use internet thinking to spread infor-

mation 

This design through the packaging design, with 

the functional and emotional integration of con- 

sumers use convenience, increase the interest 

of users to move consumers, provides WeChat 

two-dimensional code, guides consumer's atte- 

ntion with the form of prizes, the applet of  

WeChat is adopted to guide the consumption of 

cultural commodities and cultural activities thro- 

ugh the mode of community marketing.[5] 

Therefore, this kind of packaging design should 

be integrated with functionality and emotion to 

improve the market competitiveness of produc- 

ts. 

3.3 Form the endogenous force of sup-

ply-side reform 

Through the implementation of relevant work, 

the design can achieve the effective integration 

of the cultural industry and the industry, en- 

hance the market vitality, form the competitive- 

ness of keeping pace with The Times, form the 

endogenous force of supply-side reform, and 

continuously provide the market with more hig- 

quality and effective supply. The integration of 

the two industries will continue to stimulate 

market demand and create new driving forces 

for economic growth. According to the local 

economic strategy and diversified integration of 

collaborative innovation strategy, to achieve 

the city with culture. Therefore, this design not 

only releases the endogenous driving force of 

urbanization, but also eliminates the social 

problems associated with rapid economic dev- 

elopment to a certain extent.[6] 

4. Conclusion 

In this paper, the application of ecological 

design concept to product packaging design, 

will be effectively combined with culture and  

packaging, can satisfy the cultural and psycho- 

logical needs of consumers, will the integration 
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innovation of culture and the outer packaging 

as the real value of carrier play both packaging 

and visual aesthetic feeling, also through prod- 

uct innovation,it will be widely spread cultural 

information, which make consumers feel sense 

of culture and the sense of belonging. Through 

the combination of innovative product design of 

outer packaging and Internet application, the 

interaction between merchants and consumers 

is constructed to promote the extension of the 

business model of interactive links and achieve 

a good interactive effect between merchants 

and consumers. Based on the above process 

to realize the upgrading of culture and packag- 

ing industry, it provides specific ideas for the 

upgrading and transformation of traditional ind- 

ustries, and compound the current goal of Chi- 

na to transform old drivers into new ones. 
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